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Today we are going to learn......

“Discover and learn about the top social media
networks and which ones are the best for your
not-for-profit organisation

“Explore what to put on social media for the best
results

= Discover tips and tricks on how to maximise the
use of social media and how to create the time
to use it

" Learn what a digital strategy is and how to
create one for your organisation




Let’s start with the Why go Online

Most people with an internet connection go online
every day. This is true across all ages.

| go online every day:

e A—‘

16-24 25-34 45-54



https://think.storage.googleapis.com/docs/consumer-barometer-insights-from-australia.pdf

Let’s start with the Why go Online

@ 558% Online ® 18% Only Online
® 36% Store ® 21% Only Offline

® 3% Phone @ 37% Both Online &
® 2% Other Offline

First Source of Product Awareness During Pre-Purchase Research @ Online & Offline Research Method @
Online information sources are key in introducing Consumers rely on online information sources
consumers to products and offers. throughout the pre-purchase journey, either as the sole

source or alongside offline research



https://www.consumerbarometer.com/en/insights/?countryCode=AU

Let’s start with the Why go Online

® 46% Search engines

Inline Onby 46% Social networks
BO% Both Online & ® 7% Online videos
SHilnE ® 37% Product

® 4% Offine Only Information

® 37% Maps &
Directions

Online & Offline Research n Local Search

Activities Done At Least As Often Via Smartphone As Computer @

The Internet is a key resource for finding local A broad range of online activities are carried out on a
businesses smartphone as least as often as a computer.



https://www.consumerbarometer.com/en/insights/?countryCode=AU

Q: Who uses Social Media?
A: EVERYBODY

Social networking site use by age group, 2005-2013

% of internet users in each age group who use social networking sites, over time
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Name the Top 5 Social Media
Platforms

(in Australia, based on users)
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The Top 18 Social Media
Channels

. Facebook — 14,000,000 users (steady)

. YouTube — 13,900,000 UAVs

. WordPress.com — 5,700,000

. Instagram — 5,000,000 Monthly Active Australian Users (Facebook/ Instagram data)
. Tumblr — 4,300,000

. LinkedIn — 3,725,000

. Twitter — 2,800,000 Active Australian Users approx

. Blogspot — 2,600,000

. WhatsApp — 2,400,000 Active Australian Users

10. TripAdvisor — 2,150,000

11. Snapchat — 2,000,000 approx Monthly Active Australian Users

12. Tinder — 1,600,000 Australian users (estimation)

13. Yelp — 1,450,000

14. Flickr — 620,000

15. Pinterest — 320,000

16. Reddit — 135,000

17. MySpace — 87,000

18. Google Plus — 60,000 monthly active Australian users approx (estimation *revised*)
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Why Facebook?

Social media sites, 2012-2014
% of online adults whouse the following social media websifes, by year

m2012 m2013 m 2014

7171
-

Facebook LinkedIn Pinterest Instagram Twitter

Pew Research Center's Intemet Project Surveys, 2012-2014. 2014 data collectad
September 11-14 & Saptember 1321, 2014, N=1 587 internet users ages 18+

PEVW RESEARCH CENTER




YouTube




YouTube — the year of video

YouTube has more than 1 billion users

300 hours of video are uploaded to YouTube every
minute

4 billion video view per day

6 billion of hours of video watched per month

Half of YouTube views are on mobile devices



Who the heck is Bratayley?
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Bratayley is ............

BIRTHDAY December 5, 2004

Annie Grace

WEB VIDEO STAR
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BIRTHPLACE Georgia

= AGE 10 Id
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s it worth it?

YouTube channel:
DisneyCollectorBR

> Qver 2.6 billion view
> Qver 3,735,720 Subscribers

> Average views (approx.)
3million

> Highest rated Australian TV
show 2014 — ALF Grand Final
—2.813m

> Estimated 2014 earnings
> S5 million

Color Changing Barbie Mermaid Lumina Color Magic Pearl Princess Disney Ariel Mermaids
Water Show

Xy DC Toys Collector
z@n: D Subscribe [EREEEN 4,188,398

4 Addto o share  ses More e »

Published on Apr 5, 2014

This is Color Changing Mermaid Barbie the Pearl Princess Lumina as Color Change Fashion Doll with the new Barbie Color Magic Mermaid
Fashion. And since we are talkin about Color Changers I'm also be unboxing Ariel Water Show from Disney the Little Mermaid and also Fairy
Tale Belle Royal Bath from Disney The Beauty and the Beast.


http://www.theaustralian.com.au/business/media/grand-final-most-watched-show-of-2014/story-e6frg996-1227072950169
http://www.celebritynetworth.com/articles/celebrity/the-25-highest-earning-youtube-stars/
https://www.youtube.com/watch?v=rfZVxKsaYJw
https://www.youtube.com/watch?v=rfZVxKsaYJw

Twitter
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Twitter — should you use it?



http://tier10lab.com/2015/02/10/twitter-signs-firehose-deal-with-google/

Instagram




Instagram

Instagram

e

1 australia m

6 hours ago
Last night's £sunset at Surfers Point in
@margaretrivel

what more can we say other than
wow! This renowned surf region in #westernaustralia
is known for its world-class waves, and has over 75
excellent surf breaks spread over 130 kilometres of
pristine coastline, from Cape Naturaliste to Cape
Leeuwin. Photo: @

overmargaretriver

3blam. dragon64671 diana8akmatjanova

balitrueliving
Looks like to Bali Il

Febnuary 2015

patti_kool_hair
Too cool!

nathaliara
afernoriega

_saatabai
@nathanmiguell imagina fazer umas fotos , com

esse lugar

chloemossman

athyde

nathanmiguell_

7 vaatahai assh nom ds oeses LebL
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Pinterest

NEW STUFF TOP 50 GIFT FINDER

HOMEZLIFESTYLE FOOD®DRINK GADGETS NSFW CLOTHING & ACCESSORIES WRBPRINTS TOYSSGAMES BOOKS LASTCHANCE SHOW MEEVERYTHING

v
SMARTER COFFEE

THE WORLD'S FIRST WIFI COFFEE MACHINE

+ Wake up and smell the coffee - literally

+ Control your coffee machine with your smartphone or tablet
+ Grind and brew fresh coffee beans automatically, on demand
+ Adjust the strength to suit your own personal tastes

« Brew asingle cup or 12 at once with the included Smart Carafe

« Won't charge you £5 per cup and spell your name wrong

£149.99
WITH EREE DELIVERY
o Expected 28 May 2015
R Email me when available
add to wishlist

DESCRIPTION

1t to all the hard-working baristas across the world; sadly your
the hot drink heroes that brought us the iKettle have now
he world's first WiFi coffee machine.

hat French press, everything is controlled with a few gentle
ituristic appliance makes delicious coffee straight from bean
itin one fell swoop.

's "on demand”, so whether you're sipping solo or getting a
>-deprived co-workers, you won't waste a single bean. With
you can brew a generous 12 cups at once and there's even a
you send and receive drink requests from other users. Genius.

ter Coffee not only gives you the option to decide how coarse
Iso lets you choose the strength of your coffee so thatit's
tes - pleasantly subtle as a light afternoon pick-me-up or
ffects of last night's reckless indulgences.

decessor there's a Welcome Home mode so your cuppa is

ready for you the moment you step through the front door, and thanks to the Wake Up
mode you can literally wake up and smell the coffee every, single, day.

Smarter Coffee is soon to be pride of place on kitchen counters, office desks and bedside

tables everywhere - mornings will never be

I‘ 1,189

he same again.




Pinterest

o Leigh

19 Wedding Photos That Are
Nothing Short Of Magical

Hanging string lights make you feel
like you're in an enchanted forest

Elegant Bel Air Estate
Wedding

The lighting and decor at this
wedding is crazy gorgeous! See
more of the wedding here
wwvz.StyleMePretty...
Photography: Docuvitae.com -
Floral Design. BradAustin.com
Event Design
SamanthaScottEven.

¥ dream

”

All Pins

Your Pins

31 Impossibly Romantic
Wedding Ideas

Have each guest wnte a date night
idea on a popsicle stick for your
date mght jar

Wedding Ideas

Pinners Boards

20 Spectacular Wedding
Centerplece Decor Ideas

20 Spectacular #Wedding
#Centerpiece Decor Ideas. To see
more: www.modwedding.co...
#weddingcenterpiece

”

24 DIY Decorations That Will
Make Any Wedding Look Like
A Million Bucks

VWhether you're using candles or
lantems. t's easy to get innovative
with lighting: | 24 DIY Decorations
That Will Make Any Wedding Look
Like A Million Bucks



LinkedIn

Linked [T}




LinkedIn

Search for people, jobs, companies, and more.

David Perkins Nice_ | T - a q
1h ago | g Manager - Digital
Devlin Alliance - Sydne

fdd 3 comment PO Digital Marketing and PR
Elll  Communications...
Gruden - Sydney Area, Aus

Criterion Conferences Sponsored Digital Commerce Manager

«3criterion Partnered with APO, we are giving you the opportunity to WIN a FREE PASS to attend - Click
& tell us in 100 words or less why you want to attend conference

Win a FREE PASS - Evaluation & Evidence-based

Policy Conference

(Digital...
Cox Purtell Staffing Semvice...

Digital Marketing Manager
MA&T Resources - Melbourn

l'

hg Evaluation &

= surveymonkey.com * Govemments and NGO's alike Feedback | See more »
i ki 4/ recognise the importance of evidence-based policy decision-
making, yet. in the real world, significant challenges remain. - .
4 One challenge is balancing evidence with political realities. (&) Get hired faster with Job Secker Premium
Enter today...
* Follow Criterion Conferences - Like - Comment - Share - 6d ago Groups You May Like

Australia Business and
Professional Network

© Join - Networking Group

Sara Berry commented on:

How My Twitter Following Went from 250 to 253 in |
Just One Week! 3 Social Media Today

Jim Borden on Linkedin - |t wasn't easy, but | did it.| © Join - Netwarking Group
increased my Twitter following by over 1% in just one week,

@ Australian New Media

and | want to share the secrets with you. Sharing these ANM )
secrets will likely upset some social media gurus, who | ‘ © Join - Networking Group
charge large sums of... Feedback | See more »

Like (97) - Comment (38) - Share - 4d ago

# Kim Herbst, Janet Henson-Webb and 95 others Companies You May Want To Follow

B Show previous comments |
Wade Shepard Right on! And then when you consider that like a whole 1% of mentor

those followers will actually see your tweets. it seems as if you've found the
road to success that others should definitely follow. Of my 3,500 or so
followers, a whopping 120 see what | . more | OPTUS Fenton %

7dago

Mitchell Blatt Mr. Borden is over 300 now He's on firel s
[ ot ] eCC

Sara Berry So when are you publishing your book®
4d ago Feedback | See more »

Add a comment .
About | Feedback | Privacy & Terms

Linked[@ |






http://bumhaber.hurriyet.com.tr/wp-content/uploads/2015/01/blog-content-logo.png

Blog

Why Benjamin Franklin Would Have Been Great At Social Media

25/2/2014 0 Comments

And finally WHY — the most important question.
* Why are you planning to use socal media? Call to Action

¢ Wil it be for communicating? Gathering feedback?

Benjamin Frankiin was once quoted saying, "If you fail to plan, you plan to fai" and with the New Year
underway, this is the perfect quote to remember when driving your social media engagement for 2014.

I often get asked by people attending the Ilawarra Digital Enterprise Program how to USE social media. It
seems easy to join a social media channel but once you complete the set-up, the next question is usually
"Now....... how do I use it?"”

This is where Mr Frankiin was right — you need a plan. Start by asking yourself some questions using the 5 W's Although your sodal media may not be as grand as one of Benjamin Franklin's inventions such as the Franklin
as a guide. Stove, the lightning rod or bifocal glasses, do what Benjamin did. Start with a plan.

Read More
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Newsletter




Newsletter

25% off

ol purchases

1or aTyone who
brings in he 1
lady In their e,

-

-
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The others.........

SR Quora
R

tumblr.




How to Get Notice on Social Media




The Decline in Reach

ORGANIC REACH PER FAN
FEB 2012 - MARCH 2014

18.00r%
1 & D%

14 00%

12.00%
10.00%
B.00%
&.00%
4.00%.
2.00%,
0%

Feb 2012 Sapt 2013 Mov 2013 Dec 2013 Mar 2014
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http://fd842fe78bbffbb85cab-70874e0f3da6c64a981fba9d7d1347cc.r64.cf1.rackcdn.com/Heyo_Facebook Reach Survival Guide.pdf

Guidelines




Fine Tuning the What & the
Where

Facebook Photos Generate Higher
Engagement Than the Average Post

120%

104%

100%

©
(=)
X

60% 53%

40%

Average Post*

20%

% Photos Out-Performed the

0%

Comments

HubSpot Study of 1,545 B28 and B2C Companies [HUJ bswt

in October, 2012

*Average post includes performance of link, text, and photo posts,



Fine Tuning the What & the
Where

RESPONSE BY FACEBOOK POST LENGTH

« 5,000 4,500
3
o
a; 4,000+
o 4,000 ©
£ S
o 3,000 W
E Q
= 3500 &
o 4
g 2,000 %
= | 3,000
w» 1,0004
O :
o —
=
0 | = J = | 2500
Tiny Small Medium Large
(0-70 Chars) (71-140 Chars) (141-230 Chars) (231+ Chars)
Likes © Comments B Response Score
S O C 1 ALY



Fine Tuning the Engagement

7 Ways to Ask a Question on Facebook

@@
@@ o



https://blog.bufferapp.com/facebook-data-study-insights

The NEW Rules

Q b eee
S e
Frequency:

Post more Post daily, but “Share” news articles
images than at least 3 hours instead of links
tewt in between



Creating the Perfect Facebook Post

A perfect Facebook post:
is a link

is visual
is brief—40 characters or fewer, if you can

gets published at non-peak times
follows other posts on a regular schedule

timely and newsworthy


https://blog.bufferapp.com/anatomy-of-a-perfect-facebook-post

Oh no! Were using the Back Up Slide

#| Overview il Likes L. Reach il Wisits £ Posts it Peaple

Your Fans  Peopls Aeached  People Engaged

The pecple who like your Page

Women .
N 34% 46% 1%
Your Fans All Facsboe m ﬂ 3% 1%
— El @
1317 18-24 534 3644 455 GE-64 Ea

Mean I

- L = 2%
W 65% 54% 4% %
Wour Fans Al Faoshnoix
Country Yaur Fans City Your Fars Language Your Fans
India 1,808 Mearar Diedhii, Dzl Inclia 118 English [LES) 041
Linitad Stabes of Amanics 1,128 Dhakm, Hanglackesh 74 English [LIK) q448
Linited Kingedom 128 Hyderabad, Anchra Prade... T Spanish 40
Bangladesn 126 Los Angpales, CA 47 Freach (France] 30
Ciannda HE Bangalore, Kamaiaka, India 48 Arabika 24
Ausirala i Chennal. Tamil Nadu, indla 46 Hallan 17

Pakistan T Mumbssl, Maharashira, india 45 Porbuguess [Brazil) 14




Scheduling the When

Faga Actrety B Vaizhia Satnngs

Sk Aca

Regional Regional Development

Developf Australia llawarra
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%im What have you been up to?
£

Schedule Post =

Gr232014 ) || Add a Time? UTC+10

© 9 @

Boost Post
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Be Aware of the WHEN

R American Rifleman W Follow A~

"

Good morning, shooters. Happy Friday!
Weekend plans?

& Reply T3 Retweet W Favorite

28 4 i . A
‘ > && *h m ‘3 . S NEWS SPECIAL REPORT LIVE
DEADLY ATTACK AT MOVIE THEATER
IN COLORADO; AT LEAST 14 DEAD @C\l(\,\’,:

N AL Rk ' oN




& think about how it could go wrong

e l*('_..u'&fay Kneme, Full

HALF TERM ACTIVITIES

[0+ BroBible ¥F
h&w EBroBille

l
Krispy Kreme Wants You To Celebrate ‘KKK Wednesd:
And Somewhere An Intern Just Got Fired —
brobible.com/lifefarticla/k.

1040 - 18Feb 2015 e
e -t T HR Krispy
Kreme Apologizes for "KKK Wednesdays™ thr.c AMpYL
1024 AM - 18 Feb 2015
Carrington Harrison “- 5 %
modothanizsan

How did no one aver at Krispy Kreme realize that having

8 KKK Wednesday promotion wasn't a good idea?
627 AM - 18 Feb P16

i 29 &

n

WARNING: Ed Zstron W Follow
et

Krispy Kreme hull is advertising KKK Wednesday. | don't know. |
do not know



http://www.news.com.au/lifestyle/food/kkk-wednesday-promotion-backfires-for-krispy-kreme/story-fneuz8zj-1227223812426

Be Aware of the message.....

(| Gape W Follow
samma

All impacted by -~ Sandy, stay safe! We'll be doing lots of
Gap.com shopping today. How about you? 4sq.com/
QPVDT9

A check-in at Frankenstorm Apocalypse - Hurricane
Sandy

Other Great Outdoors In New York, NY ’
-

88 Foursauare sy « Atleast 53 people died in New York as a
result of the storm.

* Thousands of homes and an estimated
250,000 vehicles were destroyed during the
storm.

 Economic losses across New York were
estimated to be at least $18 billion



Who has access to your Social Media?

The Joy of Tech-. by Nitrozac & Snaggy

)
-
2
>
v
-
[¥)
o
L)
~
-
o
™
)

joyoftech.com

Signs of the social networking times.



Who has access to your Social Media?

Thank . @ it's Friday! Can't wait
to get out of this stubsucking hell
hole.

| 10/5/12, 7:33 PM

StubHub W+
@StubHub

« 1t Kk oo



Consider these:

Social Media Policy/Playbook

° Employee Access
> Account Management ’KU LE.S

> Acceptable Use

> Conduct \° YOU CAN ...
> Content /
> Security 2 YOU CANT. ..

> Legal Issues

CHECK OUT: http://www.marketo.com/trust/social-media-policy.php



Digital
Strategy




What do you want to achieve?

If you don’t know what you
want, you can’t decide what you
need to do, and you won’t know
iIf you’ve been successful after
yvou’'ve done it.



Understand Your Purpose

* Understand Your Customers/Audience




Know Your Audience




Know Your Audience
ey

Kanye has a great ear for talent. This Paul McCartney guy
gonna be huge.
6:18 AM - 2 Jan 2015

& 33042 3184

OVOJosh 2 Follow
OVOJG‘S“

| don't know who Paul McCartney is, but
Kanye is going to give this man a career w/
this new song!!
Y 4. Follow
CurvadDally

/ho tf is paul mccartney???!??! this is why |

yve kanye for shining light on unknown

rtists



Who is your customer?

Introducing the Customer Persona

Mike 333 shgeme

Mice works a5 4 9raphic designer in 3 smail agency
7 0N diry wanis 10 1un s Own agency

He's got an Phone and & Vodafone 360 HY by
Samaung phane. one personl and one for work He
follows fnends and key peopie n the deugn industry
via Twitter. DIOGS. and RSS fleeds. He uses hs iPhone
fox work emads anxd his M1 for Facetook

He uses Twitter 20 post updates about what he's Lp to
with his project work as wedl as using it as a tool to fnd
oul what people are up 10 and 10 invite then 10 events
He uses Facebook to share personal photos and video
and heeps » Tumble blog 10 post nteresting thngs he
grscovers and shiare them with his friends and
otiowers

HEl O

Ali

Zok 15 studying a Masters in inzemational
Development urrure of what the future Des abead of
ey

She 15 constantly using thir Facebook app on ey
Vodaione 360 M1 by Samaung phone a3 well & o0
het PC 10 upload and 1ag photos and videos from
PAACES She's Doen 1o with het fnends, a3 wedl a3 10 find
OUtl 30 COMMENT 0N WhHD's been where 3t whsth clud
raghts and parties

She reguiatly 118 and messages her friends 1o find
out ff they've heard about 2 new pop-up shop she
Perard about via a fiyer, or one-off wasehouse party
Qarted by inends of Inends.

Cost-conscious

Geoff 5

Geoff works &5 30 Senior AIchitect in a Sange practice,
and has 3 wife and 3 young girt and 6-month baby
by, He thinks the tme 55 nght 10 start lookng for a
Ligger home for his famsly

Geot uses ha Vodsfone 360 HY 10 10ke photos and
VIGO0 OF POCAPECTve Sites De visis He purchiased the
H1 B of s AbELY 10 chook emad, surf the webd,
L0 2004, ANd Lkt ONOROS 30 IR0,

He loves the Dusit-in cCamera and 3s0 uses this phone
o0 holiday 1o take 51303 of the famaly 25 it ity in hes
pocket and doesn't want to carry a large SUR around
with i, Me Likes 10 upioad his photos and video 10
Flichs and share them with his famdy and friends. He
50 creates photo books from his holidays snsps 1o
Qhve 35 GMS 10 hes parents



https://blog.kissmetrics.com/minds-of-saas-customers/

Sensis Social Media Report 2015

Social networking sibes used Male Female 18-29 30-39 L0=-49 S0=-64% B5+
Facebook 92% 93% o 3% 95% B7% 38%
Linkedin 5% 21% 23% 6% 29% 13% 12%
Instagram 22% 29% 4% 21% 175 12% 2%
Googles 1% 26% 20% 29% 7% 20% 16%
Twitter 23% 12% 20% 28% 16% 10% 4%
Pinterest 8% 25% 2% 18% 18% 1% B%
Snapchat 14% 15% 38% % 9% 3% -

Turmiblr 6% 4% 14% 2% 2% 4% -



https://www.sensis.com.au/content/dam/sas/PDFdirectory/Sensis_Social_Media_Report_2015.pdf

Old Process

Outcome

o et



New Process

Outcome

Target
Market

Market



Understand Your Purpose

= Create Your Goals/QOutcomes




't’s about the stories you tell

“Marketing is no longer _
about the stuff that you .
make, but about the "

stories you tell.”
Jeth Codin

@kyleplacy
#NSD2013




What is Content?

1 Articles ] Reference Guides
) Books/eBooks ) Resource Libraries
] Brochures/manuals I Videos

) Case Studies ) Visual Content

) Information Guides 1 Webinars/Webcasts

1 Microsites/Web Pages ) White Papers

1 Online Courses ) Product Data Sheets

) Podcasts/Videocasts I Workbooks

] Presentations I Status Updates

Rule: Content should to be able to communicate and engage with your customers



THE “THRESS A’s”

Non-Profit 1. Appreciation
Social Media recognize your donors,

Strategy supporters, volunteers,
and employees

2. Advocacy

engage and share with
the content of others

solicit donations or help



https://bufferblog-wpengine.netdna-ssl.com/wp-content/uploads/2015/06/Non-ProfitSocial-MediaStrategy.png
https://bufferblog-wpengine.netdna-ssl.com/wp-content/uploads/2015/06/Non-ProfitSocial-MediaStrategy.png
http://blog.hubspot.com/marketing/nonprofit-three-as-social-media-ht

Digital Strategy Weekly Theme

*Behind the Scenes eServices eDonor of the week eKnowledge/Experience e|ndustry
eAbout Your NFP eDescription eVolunteer of the week *Related use *News
e|nspiration eTestimonials eSuccess story eCommon issues eUpdates
eCreated by Leigh e Created by Sarah ¢ Created by Natalie e Created by David eCreated by Leigh
eCreate a better eProduct/Service eAppreciation eBuild experience eCreate content for
connection and Awareness *Acknowledgment customers to return
relationship with the &l G e ES
customer
e1 x FB post *1 x FB post promoting *1 x YouTube video ¢1 x Tweet influencer re ¢1 x Tweet influencer re
o1 x Tweet blog AM *1 x FB post promoting YT FB/web FB/web
1 x Blog article ¢1 x FB post on service 1 x Twitter promoting YT 1 xFBre org *1 x FB post —week in
1 x Tweet - blog «1 x Blog + photo 1 x FB post — Did you review

know? *1 x news
¢1 x Friday Fun One




30 Day Challenge

Take a picture of
your workspace

Interview a staff
member

Share Content from
another site

Share some
inspiration/quo
te

Friday

Saturday Sunday

Share an event

Ask a question

Post a about your
services

Share an image

Promote your
community

Post a Friday
Fun One

Promote your
other social
media channels

Promote/engage
in advocates
conversation

Share a story of a
similar organisation
globally




7 Month Calendar

d AY'e : s
- Event Strategic Community Feedback | Fundraiser Event TAX Time Volunteer Drive
- New Years planning day Easter

Resolutions outcomes




Understand Your Purpose

" Measure Your Results




Metrics 2 Measure

twitterd  Youllllil:

) Likes ! Followers J Views
) Subscribers

! Reach ! Impressions
! Engagement 1 Engagement

! Conversion



10 Tips for Understanding Social Media

It takes time and patience to build a Social Media audience — it
does not happen overnight

Social Media is not free — it takes time and effort

Understand different channels have different audiences

Use social media for social proofing

Numbers don’t matter — content is king!



Tips for Understanding Social Media

Update regularly, give me a reason to visit/follow you

Decide how public or private you want to be
A picture says a thousand words — be visual

Understand that Social Media is a channel for conversation — if
you wouldn’t say it/do it in real life, don’t do it on Social

Media

There is no such thing as temporary on Social Media


http://www.huffingtonpost.com/carlota-zimmerman/how-artists-can-use-socia_b_4756824.html
http://www.artbusiness.com/facebook-tips-help-protocol-etiquette-and-instructions-for-artists.html

Things to do next

Goal Setting

Name the top five goals you want to achieve through
using social media.

Break down each goal and how you are going to achieve
them.

What tools and platform/s do you think are the most
suitable to achieve your goals?

What training is needed?

How are you going to measure the success of your social
media presences?



Things to do next - Support

J visit www.rdaillawarra.com.au/social
) Go & Like — RDA lllawarra Facebook Page

] Go & Like - lllawarra Digital Facebook Page

! Training Organisations such as....
J Illawarra Forum

J Mayvin Training
JICT lllawarra (ICTI)



http://www.rdaillawarra.com.au/social
https://www.facebook.com/illawarrarda
https://www.facebook.com/illawarradigital
http://illawarraforum.org.au/
http://www.icti.org.au/
mayvintraining.com.au
http://www.icti.org.au/

www.rdaillawarra.com.au/social
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